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Bringing it 
all together
The Times Media Company is a trusted information source for thousands of people across the 

Northwest Indiana region. For over 100 years, we have delivered must-read, relevant local news 

and information to the residents of Northwest Indiana. The Times Media Company is dedicated 

to the communities that we serve, and our advertisers too. We drive results by reaching a larger 

audience than any other media source in the Region. Our family of publications includes the 

second largest newspaper in Indiana, two magazines, and number of specialty publications, 

plus nwi.com which is customized for desktop, mobile, and tablet formats. We are continually 

upgrading and expanding our digital marketing services to serve your needs in an ever-changing 

landscape, and we are proud to host some of the most successful community and business-to-

business events in the Region.

We at The Times Media Company look forward to being your trusted media source and business 

partner. Our team of experts look forward to assist you in formulating a custom program based 

on your individual needs.

The Times team is dedicated to providing Northwest Indiana with the best 
newspaper and website content every day. As the region grows, so do we.  In 
fact, we reach more people today than at any time in our history, due primarily to 
our growing mobile and digital audiences. We are equally committed to driving 
the best results for our advertising partners and look forward to working with you 
this coming year.

Our best days are ahead of us.

 Chris White
 Publisher
 The Times Media Company
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Daily
Newspaper
142,791 Sunday Readers
141,731 Daily Readers

42,793 Sunday Circulation
36,224 Wednesday Circulation

Producing local, relevant news and 
information 7 days per week to 
captivate readers and communities.

Our advertisers see results from this 
engaged vibrant audience.

SOURCE: 2021 LEAR Report, AAM News Media Statement, 6 months ending September 30, 2021.
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SOURCE: 2021 LEAR Report

$59,030
Median 

Household Income

$

75%
Some College

or More

47
Median 

Age

demographics
SNAPSHOT OF OUR AUDIENCE

powered by

FOR ADVERTISING 
OPPORTUNITIES, CONTACT:

Phone:
219-852-4338

Email:
advertising@nwi.com

of adults in our market area 
read The Times or nwi.com 
in a 7-day period.*74.6%

ADULTS CONNECT 
WITH US WEEKLY

391,600 
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Total 
Adults

MEN

WOMEN

MEDIAN
INCOME

18-29

30-39

40-59

60 or 
BETTER

MEDIAN 
AGE

KIDS IN 
HOME

Times & 
nwi.com

48.1%

51.9%

$58,010

20.1%

16.4%

33.1%

30.4%

48.4

35.9%

47.2%

52.8%

$59,030

22.2%

17.5%

30.1%

30.2%

46.9

37.5%

SOURCE: 2021 LEAR Report

When you place 

advertising with The 

Times Media Co., 

you are placing your 

message in front of 

an affluent, engaged 

audience that is 

invested and rooted in 

the communities and 

businesses they live 

and shop in.
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NWI.COM
Monthly Page Views: Over 28 Million

Total Visits: Over 4.3 Million

Monthly Unique Visitors: Over 2.1 Million

THE TIMES SOCIAL MEDIA

:: digital reach 2 0 2 3  m e d i a  k i t

STANDS OUT! 
Among all websites visited in Northwest 
Indiana, nwi.com is the top destination for local 
news and information.

TARGETING OPTIONS:
• Geo-Targeting

• Demographic Targeting

• Content Targeting

• Behavioral Targeting

• Daypart Targeting

• IP Targeting

DIGITAL SERVICE 
OPTIONS:
• Website Design

• Search Engine Optimization

• Social Media Management

• Reputation Management

• Search Engine Marketing

DIGITAL PRODUCTS:
• Email Marketing

• ReTargeting

• Video Production & Distribution

• Content Creation & Distribution

• Call Tracking

• Contests

Over 
131,000

Over 
61,000

SOURCE: Google Analytics December 2021
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IN Business 
20 under 40
From banks to non-profits, from manual labor 

to the arts, these young leaders truly represent 
all walks of life.

Since 2005, The Times Media Co. and IN 
Business magazine have annually honored 
20 local young business standouts making a 
positive impact in the community.

These young men and women have shown 
outstanding leadership and have become key 
players in the growth and development of 
Northwest Indiana.

Job Fairs
More than ever, connecting with the right candidate is one of 

the keys to business success. The Times Media Company hosts 

Career events throughout the year to provide that connection 

to business and the candidates they need to fill vital positions. 

These events allow candidates to interact with potential 

employers in an effective way. 

IN Business 
Hall of Fame
Sponsored by The Times and IN Business 
Magazine, the Hall of Fame honors individuals 
who have made a substantial contribution to 
business or industry across the region.
 
Inductees are individuals who have not only 
had exceptional personal business success 
but have shown a lifetime commitment to 
Northwest Indiana.  They have played key 
roles in developing our community.  Honoring 
their accomplishments sets the bar for today’s 
and tomorrow’s generations of leaders.

powered by
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This highly anticipated annual special section features winners 
of our Best of the Region contest. These businesses are voted 
in by our readers as the tops in the region. With over a 170 
categories to vote for we get over 350,000 votes from across 
the region. This is truly a who’s who of loved businesses in 
Northwest Indiana.

print :: digital :: social

:: niche publications 2 0 2 3  m e d i a  k i t

These high-gloss issues include our annual Business and 
Industry Hall of Fame and 20 Under 40 recognition events. 
Our commitment to providing the best analysis and targeted 
information on local businesses and government doesn’t 
change — it grows.

9,000 IN Business magazines are sent by direct mail, delivered 
with The Times and placed at key locations and Times 
sponsored events.

Get Healthy is a comprehensive look at health care in 
Northwest Indiana. With regular departments covering 

everything from innovation in patient services and 
advocacy to the best wellbeing practices for individual 
body and spirit, Get Healthy emphasizes the personal 
perspectives and connections that help and heal our 
families. Get Healthy is a gateway and access point 

for the services and health care professionals that 
informed consumers need.

powered by
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Weekly
Your Times
Total Market Coverage

We reach non-subscribers across 
Northwest Indiana and the southeast 

suburbs of Illinois each week.

Features
Reach 220,514 households 

throughout the Market

Benefits
Provides a medium to reach 

100% of NWI households

00
1

TIMES STAFF

 MICHIGAN CITY — Safe Har-

bor’s Michigan City High School 

robotics team, the Roboblitz, fin-

ished their season on a high note. 

After six weeks of designing, pro-

totyping and building a multifunc-

tion robot and delivering solid per-

formances at State District tour-

naments in Mishawaka and Plain-

field, the team earned a share of the 

Indiana FIRST (For Inspiration & 

Recognition of Science & Technol-

ogy) Robotics 2018 State Champi-

onship and competed at the World 

Championships in Detroit.

“There was a lot of hype and 

high expectations with going to 

the World Championships and I 

was worried that there might be 

a letdown once we arrived there,” 

said senior Devin Glenn. “But I 

was not disappointed at all. This 

experience has been very exciting 

with all the activity and the energy 

of the 400 plus teams at Worlds. 

Getting to be there and see teams 

from across the country and other 

countries, we saw what the other 

teams were working on; very cool.”

In reflecting on this state cham-

pionship season, High School 

Teacher and Robotics Team Coach 

Ralph Gee said, “Our students 

worked really hard all season to 

achieve a high-quality and con-

sistent robot that can win matches 

and nd they delivered with our 

first-ever state robotics champi-

onship. We are very proud of what 

our students achieved this season 

and we wish our senior students 

nothing but the best as they grad-

uate high school and move on to 

learn more and pursue their career 

goals.”

Safe Harbor 

robotics team 

completes season

PROVIDED 

RoboBlitz team is pictured in the pit. Front kneeling left to right: Zachary Kizziar, Braden Tepper. Standing left 

to right: Tamorra Walker, Joseph Funk, Scott Kreighbaum, Myon McGee, Caden Glenn, Devin Glenn, Courtney 

Hart, Evan Ekblaw. Not pictured: William Corneil, Lillie Kessler, Lukas Mergenthaler.
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STAY CONNECTED  

WITH THE TIMES

EMAIL 

NEWSLETTERS

DELIVERED TO 

YOUR INBOX
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  A PUBLICATION OF THE TIMES MEDIA COMPANY   |    PORTER COUNTY EDITION   |   MaY 30, 2018
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Bi-Weekly
Southland

Your Times
Total Market Coverage

Southland Your Times, a bi-weekly 
tab sized newspaper supported by 
residents in your community, your 

message can be propelled in ways 
that reach beyond the conventional.

Local news is included in each edition 
of Your Times.  Stories will highlight 

business, individuals and events 
from the communities of Orland Park, 

Tinley Park, Frankfort, Mokena, and 
New Lenox There is also a community 
events calendar to help readers plan.

Southland Your Times is direct-mailed 
to all households and is the perfect 

full-coverage punch for your business.

Features
Reach 85,000 households 

throughout the Market

Benefits
Provides a medium to reach 

100% of households in targeted 
communities

powered by

FOR ADVERTISING 
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Phone:
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OCT. 29, 2020

FRANKFORT |  LOCKPORT |  MOKENA |  NEW LENOX |  ORLAND PARK |  TINLEY PARK |  HOMER GLEN

Requested in home delivery 

on 10/29/2020

LOOK INSIDE

 Mokena
NAWS gives pre-owned pets shelter and 

more, Page 6

Homer Glen

International designation hardly leaves 

town in the dark, Page 10JAMES MUELLER

Times correspondent 

 Pardon the noble ghost 

hunter this Halloween 

season if he or she seems a 

tad bit, ahhh, blue? Disap-

pointed? Frustrated even?

Halloween usually is a 

time to get out and chase 

after paranormal research 

projects or to lead tours of 

haunted places and eerie 

spaces, where that shadow 

slipping behind the scrag-

gly burr oak may or may not 

be Uncle Butch sneaking 

away from the group for a 

quick smoke.

COVID-19 put the ki-

bosh on standard Hallow-

een ghost tours for 2020.

Gone for now are the bus 

tours of 40 people to such 

hot spots at The Forge 

in Blue Island, says Neal 

Gibbons, founder and lead 

researcher with Graveside 

Paranormal.

But that doesn’t make 

the time of year any less 

spiritually potent or the 

Southland any less of a 

paranormal destination 

dating back to the days 

when Marquette and Jolliet 

discovered the commercial 

value of the area.

A u t h o r/re s ea rc h e rs 

OLD HAUNTS
Monks, madonnas and why the Southland is 

considered a hotbed of paranormal activity

TONY V. MARTIN, THE TIMES 

The Phantom Monks story tells of eight to nine brothers 

entering St. James at Sag Bridge and disappearing.

Please see GHOST, Page A2
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the village administration, 

the plan was noted for ad-

vancing the art and science 

of community planning.

“Planning the future 

with citizen input is criti-

cal for the well-being of 

our community,” Holland 

said. “The residents and I 

are very pleased with the 

results and honored to be 

recognized for our efforts.”

Holland explained that 

the comprehensive plan 

covers primarily land use. 

“It all begins with deter-

mining how specific parcels 

of land will be used over 

time,” he said. “Our plan 

takes several aspects into 

account — commercial, 

industrial, residential and 

single family or multifam-

ily development. Once you 

determine how to use the 

land, you have a good idea 

of what the residents want 

to see in their village.”

The plan answers the 

question of how much 

business do you want and 

what types. “We received 

a tremendous amount of 

input from our residents,” 

Holland said. “As the cur-

rent stewards, it’s our re-

sponsibility to understand 

what they want today and 

tomorrow. Then we help 

design a plan that includes 

their input in a strategic 

fashion.”

Holland called the beau-

tification of downtown 

a “shining example” of a 

successful strategic plan. 

“The village helped trans-

form downtown with new 

signage, painting, land-

scape and event program-

ming,” he said. “It captures 

the essence of our village.”

Unlike some of its neigh-

bors, Frankfort does not 

link up with a major thor-

ough fare such as I-80/94 

or I-55. The major cross-

road is U.S. Highways 30 

and 45, with 175 acres of 

adjacent cornfields ready 

for development. This large 

parcel helped drive the new 

comprehensive plan.

“One of the first things 

we decided was that the 

value of the land and all 

development would ben-

efit greatly if we extended 

Pfeiffer Road north of U.S. 

30,” Holland said.

“Our idea is that this 

land would be mixed-use,” 

said Jeff Cook, director of 

community development. 

“A mix of commercial and 

residential takes advantage 

of the local library, the ex-

isting parks and forest pre-

serves, as well as several of 

the existing businesses in 

that area.”

Cook said that expanding 

Pfeiffer Road to Mariano’s 

grocery store would entice 

new residents who want to 

be close to shopping. An 

engineering study is un-

derway, and the plan calls 

for the village administra-

tion to review options early 

next Spring.

Another finding through 

residents’ input was the 

need to manage smart 

growth in housing devel-

opment. The village has 

a little more than 6,000 

housing units with about 

5,500 owner-occupied.

“We have been adding 

80-90 homes annually,” 

Cook said. “That’s a man-

ageable number for our 

administration. Residents 

know we need to grow and 

attract younger homeown-

ers. They just want to be 

assured that we’re planning 

carefully when it comes to 

new residential develop-

ment.”
In addition to single fam-

ily homes, a new project is 

in the works. Cedarhurst 

Senior Living will be open-

ing an 83-unit assisted-

living and memory care 

community next spring.

“Cedarhurst is a tan-

gible example of discover-

Frankfort

From A1

Frankfort builds on a heritage that includes its landmark 

Grainery. 

TONY V.. MARTIN PHOTOS, THE TIMES 

Frankfort grew up around a train station on the Joliet and 

Northern Indiana Railroad.

Snapshots

Kara Farmhouse

For 15 years, The-

resa Kara owned and 

operated a pet supply 

business in downtown 

Frankfort. “The em-

phasis was on natural 

healthy nutrition for 

pets,” she said. “It was 

ironic that I was more 

focused on healthy di-

ets for pets than I was 

for humans, including 

myself.”

A health issue 

brought Kara that real-

ization. “I didn’t want 

to begin a regimen 

of medications that 

treated symptoms 

but not the underly-

ing issues,” she said. 

“I decided to make some significant changes to my own 

lifestyle.”

Kara Farmhouse, at 202 Oak St., is the result of those 

changes. After returning to school and taking a nutrition 

program, she sold her pet supply business and created 

one for people. The Farmhouse consists of programs in 

nutrition, wellness and healthy lifestyle coaching.

Please see FRANKFORT, Page A4

Please see SNAPSHOTS, Page A4

PHOTOS PROVIDED 

Salad in a jar is just one of the healthy eating items 

available at Kara Farmhouse.

Theresa Kara switched from 

selling healthy food for pets 

to providing that service for 

people. 
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Car club
From A11

Anderson owns Carriage House 

Automotive Restorations in New 

Lenox and tries to host interested 

teens in his shop when he’s able. 

The idea is to provide casual in-

struction and hopefully spark 

the same passion he found as a 

youngster tinkering with a 1985 

Buick Regal and 1987 Buick Grand 

National. (He still owns the Grand 

National.)

“I studied mechanical engineer-

ing at Purdue,” he explained, “and 

found that working on cars helped 

me to become a better engineer. 

It’s interrelated. Metalurgy and 

machine design and welding chal-

lenges. Concepts and theories you 

learn in class begin to make better 

sense.”
Membership in the Frankfort 

Car Club is pretty casual. Claypool 

mentioned many members don’t 

own antique cars, but they do en-

joy being around them and talking 

about them.

“The club was more formal 

back in the 1970s,” noted Clay-

pool. “Some of the members were 

quite traditional. They drove pre-

war Packards and LaSalles and 

Cords and Auburns, and weren’t 

too sure about admitting new 

members with … Thunderbirds. 

Today we have every type of car 

you might imagine. It’s really di-

verse. You have the British car guys 

and Corvette and Caddy owners 

and restored trucks and the 1960s 

muscle cars, and hot rods. If you 

love these cars you’re welcome to 

join us.”
John Philip is one of those who 

doesn’t own a vintage automo-

bile. He started photographing at 

Frankfort Car Club cruise nights 11 

years ago after being laid off from 

his job. You’ll catch Philip click-

ing away at most cruise nights 

and club events. His original no-

tion of Photoshopping car im-

ages into exotic ocean and desert 

scenes interested club members, 

and he quickly became the official 

club photographer and archivist. “I 

own a 1991 Honda Gold Wing with 

74,000 miles,” he confided about 

his touring motorcycle, “but if I 

had my choice of a dream car it 

would be a 1969 Camaro Z28!”

For more information about the 

Frankfort Car Club, visit www.

frankfortcarclub.club.com.

JOHN M. PHILIP  PHOTOS, PROVIDED

COVID-19 has put a damper on the club’s Thursday Cruise Nights.

The engine compartment in the 1950s looks a lot different than it does 

now.

The top folds into the trunk in this 1959 Ford.

ABOVE, LEFT: A coffin-nose 

Cord from the 1930s makes an 

apprearance. 

ABOVE, MIDDLE: A $2,000 

check benefiting Camp Quaiity 

is presented in August 2019. 

ABOVE, RIGHT: There’s 

something about a roadster 

with racing stripes.

LEFT: A 1930s Cadillac is a study in style. RIGHT: There’s always one collector who goes for the vintage hearse.

Southland YourtimeS 

ThursDAy, NOVember 12, 2020 | A12

ELOISE MARIE VALADEZ

Eloise.Valadez@nwi.com, 219-933-3365 

 F
or fans of the TV show “Friends,” there’s a new 

attraction to check out in Chicago.

The Friends Experience: The One in Chicago 

opened recently and continues through Jan. 3 at 

The Shops at North Bridge at 540 N. Michigan 

Ave. in Chicago.

“We knew we wanted to bring this to Chicago,” said 

Jonathan Mayers, founder and CEO of Superfly X, which 

is presenting the attraction in Chicago, along with Warner 

Bros. Consumer Products and Warner Brothers Televi-

sion Group. “We’re excited to be here.” Mayers said the 

experience was a hit in Boston and New York prior to its 

Windy City visit. In Chicago, it’s a larger attraction than 

its previous incarnations.

“The show is a phenomenon,” Mayers said, adding they 

originally started planning the attraction as something 

to present for the “Friends” TV series 25th anniversary, 

which was last year. The show debuted in 1994.

Mayers said the show attracts generations of fans now, 

including those who started watching it from the begin-

ning to new fans who are enjoying reruns.

Those loyal fans will, no doubt, have a blast walking 

BELOW: The Fountain 

scene is housed in The 

Friends Experience. 

RIGHT: Monica and 

Rachel’s Kitchen is one 

of the set re-creations in 

The Friends Experience: 

The One in Chicago.

BOTTOM: Look out the 

window of Monica and 

Rachel’s Balcony at The 

Friends Experience.

PHOTOS BY SUPERFLY X 

A f r i e n d l y 

attraction
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This calendar is tentative and may change per the discretion of The Times.

:: video capabilities 

The Times Media Company produces 
great content and special publications 

that push beyond the newspaper 
format. Throughout the year you 

can find an array of coupon books, 
magazines, community focus tabs 

and holiday offerings that our readers 
look forward to each Some of these 

publications include:

Get Healthy
IN Business Magazine

Best of the Region
 The Bridal Guide

NWI Now (Progress edition)
and many more

For over 100 years The Times has 

delivered engaging stories throughout 

the region. With the incredible 

response video provides, we are now 

offering a full array of video production 

services coupled with the ability 

to reach the largest local market in 

Northwest Indiana. 

View great videos at 
thetimesmediacompany.com
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RETARGETING
National partners at a local level.

• Premium partnership among thousands of websites
• Reach individuals across desktops, smart phones & tablets
• Grab viewers’ attention through media rich ad creative
• Deliver your message to the audience of your choosing

SEARCH RETARGETING provides the opportunity to reach users 
who have conducted a recent search using any of the client 
supplied campaign keywords or phrases. Marketing to those 
who are looking for you.

SITE RETARGETING makes it possible to reach customers after 
they have visited your website by serving them ads as they travel 
across the web on sites that are within our network. Frequency 
of ad delivery is increased to users who have shown interest in 
your products or services. Marketing to those who are familiar 
with you.

CONTEXTUAL TARGETING puts your online display ad onto 
pages with content that matches your keywords or phrases, 
reaching consumers that are interested in that content.

powered by

FOR ADVERTISING 
OPPORTUNITIES, CONTACT:

Phone:
219-852-4338

Email:
advertising@nwi.com


